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PIRIAC-SUR-MER



PARCOURS 2023

Golfe de 
Gascogne

Manche

Mer Celtique

BELLE-ÎLE

LA JUMENT
DES HEAUX

FASTNET ROCK

ÎLE DE MAN

CHICKEN
ROCK

NAB TOWER
NEEDLES
FAIRWAY

OUEST SAINT
MARCOUF

1,860
milles covered 

3
legs

4
stopovers

KINSALE

BAIE DE 
MORLAIX

PIRIAC-
SUR-MER

CAEN

32
skippers

1

Race start

New stopover in

21st stopover in 



LEG WINNERS 

1st leg 2nd leg 3rd leg

THE OVERALL PODIUM 

ANATOMY OF A LEGEND

participations
7

years old
34

race time
11d 12h 59m 10s

podiums in La Solitaire 
du Figaro Paprec

2

2nd

champion for Pôle 
Finistère course au large

28th

   Banque Populaire
Horeau Corentin

st1Edenred
Bourgnon Basile

nd2      Skipper Macif 2022
Berrehar Lois

rd3
10MIN 52 SEC time gap between first and second 

2

Corentin Horeau, winner of the 54th edition 

win for 
 Banque Populaire



TOTAL CASH PRIZE 100,000 €

ROOKIE PODIUM BENETEAU

3

12 3

Coastal race winner 

Most combative skipper First foreigner 

First to cross the starting line 



over  3,000 
spectators along 
the canal during 
the Caen parade 

3
free event 

villages 

14
opening days 

300 
Figaro Beneteau 3 

visits for the 
general public

 over 90
exhibitors 

and events 

1,500 
schoolchildren 

welcomed to the event

4
New for 2023



1 
eco-labelled village in 
Piriac-sur-Mer by the 

REEVE network

Wings Of The Ocean
(WOTO)

Partner NGO

5

1 
WOTO stand 
in each village 

43%
of the event’s carbon 

footprint is offset 
through Agoterra

417 
tons of CO2e

181 
tons of CO2e

+28%

Assist a Norman farmer in transitioning to sustainable agriculture through 
Agoterra by evaluating our carbon footprint contribution.

+28%-13%

CARBON FOOTPRINT 

Carbon 
contribution

LA SOLITAIRE DU FIGARO PAPREC

over 2,200 
visitors alerted to 
ocean protection 

by WOTO 



SOCIAL NETWORKING 

NEW WEB SITE

VIRTUAL REGATTA

+4,1%

+9,5%

+21%

+25%

Start and finish of each stage broadcast live on social networks 

69k 
followers

+11%

9,5M
impressions

+20%

1,5M
video 
views

1M
reel views 

on instagram+140%

+28%

sessions
290k

average time spent 
on the website 

9min 50s

12k
subscribers

6

17k
subscribers

3k
subscribers

P
37k

subscribers

page views on  
the course map 

820k

page
views

685k

16k  

viewing 
hours 

launch of  
TikTok channel 

Ranking

1. Farley

2. TeloMartius-TPN

3. Flying Phil /INC-BUREAU VALLEE

25k  
registered users

Official Online Race



RETOMBÉES MÉDIAS

17 
Millions d’euros EAE*  

(equivalent of advertising space purchasing )

27 000 additional viewers followed the race start live on social media!

• Bretagne
• Pays de la Loire

• Normandie 

117,000 
viewers

1H
broadcast

MEDIA IMPACT 

63 accredited journalists 

Print media : 
394 topics

TV : 
92 topics

Web press : 
2,424 topics

Radio : 
150 topics

7

NUMBER OF COVERAGE

3,060 articles 
+76%

* source : cision



37 PARTNERS INVOLVED 

TITLE PARTNER 

WITH THE SUPPORT OF AN EVENT

OFFICIAL SUPPLIERS 

MEDIA PARTNERS

HOST COMMUNITIES 

OFFICIAL PARTNERS 

8

TECHNICAL SUPPLIERS 



SEE YOU
IN 2024


